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MODULE-I
Introduction to Digital Marketing

Today’s time of Internet has opened the gateway of tremendous digital marketing
opportunities for businesses. By utilizing different channels of digital

marketing.businesses cannot just share their product and services on\ga
they can gain clients for their business, entice them and can convert tI§
their ROI. The speed and straightforwardness with which the digital
data and support a business is astonishing. In this Introdygis [
E-Guide, every single aspect of Digital Marketing will j
marketers understand what Digital Marketing is, ho
help them optimize their marketing campaign.
The World Is super-connected nowadays and all th

o additionally

precisely Digital Marketing is
aggregate term, which is utili
innovation and different type
Ilght on the basics of Djgy keting via the definition given below, this is the




Digital Marketing| Definition

Digital Marketing can be understood as a well-targeted, conversion-oriented,
guantifiable, and interactive marketing of products or services by utilizing digital
innovation to achieve the customers, and transform them into clients in a
sustainable fashion. The whole concept and functionalities of Digital Marketlng are
more competent, effective, result-oriented and measurable, which
dlfferent from traditional marketmg

networking sites were not utilized for promoting.
However, traditional promoting approaches had ¢
extent of driving clients’ purchasing conduct. In a
methods were not quantifiable too. Let us understa
between Traditional Marketing & Digita

Traditional Marketing

Communication is unidirecti
organization communicgies aN@t its service} with its audiences.

Medium of comnfu
emails, and letters.

arketing is generally phone calls,

kes more time as designing, preparing, and




Digital Marketing

Communication is bidirectional in Digital Marketing as businesses can
communicate with customers and customers can ask queries or make suggestions
to businesses as well.

Medium of communication is more powerful and involves social me
chats, apps and Email.

Digital marketing campaigns can be developed quite rapidly and with
channelizing Digital Marketing campaigns is easier.

It is very effective for reaching global audiences.
Digital Marketing lets you measure the effectiveness #
campaign through analytics.
Digital Marketing accomplishes targets of marketi ih various
Digital Marketing Channels.
Evolution of Digital Marketing Era

o websites,

The Growth of Digital Marketing has been I aswew years. A decade
ago, information from a handfu r people to make a
decision on an item. Today, ngfdecision can be ma fore referring to multiple
websites and digital media. T of Digital Marketing

Era looks bright.
The concept of digit [ arted withithe advent of the internet and has

e 1990s and early 20005 the emergence
ingement of smartphones in our daily lives
igital marketing. Let’s see how the Evolution

search engines li
of social megis



https://en.wikipedia.org/wiki/Digital_marketing

smartphones is they are portable. Because they can be carried at all times, mobile
advertising has become portable, too, and can follow individuals wherever they go.

Social Media Marketing Companies have begun to strategize methods to
promote brands through mobile phones. Digital ads and SEO’s are now being
optimized for the mobile medium. This ease of accessibility can be tapped through
interactive marketing strategies by which users may get all the info
need on products through a single tap.

Online Marketing

People spend a large part of their time online and thi

target audience for Digital marketing services arg
apps and website but they expand to social media X8
Twitter, Instagram, and so on. It is possible to conn
world and from all demographics.

Bit coin Payments

Bit coin was introduced in 20@®, but it really took o the end of 2017. The year
2018 is being touted by manyg@xperts as one in which cryptocurrencies and
blockchaln technology soar. Bitcoln is a pioneer in digital currency and

its she€r size, social media can provide a huge amount of outreach and exposure
for marketing.

A business must know how to take advantage of this data generated by users in real
time. Every day people share a lot of information about themselves through their



https://www.geekschip.com/services/social-media-management-company.html
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social media activities, through their tweets, photos, and posts, which offer
valuable insights about the consumer, their preferences, likes and dislikes. All this
information available on social media websites can help in Facilitating Marketing
outreach.Thus, rising trends in digital technology provide boundless scope for
various brands and industries to connect with their target audience. By focusing on
building consumer experiences and making connections with them through digital
means, a business and/or brand can have a fairly good chance to att
competitive advantage.

Definition - What does Search Engine mean?

Search engine is a service that allows Internet us
World Wide Web (WWW). A user enters keywor
engine and receives a list of Web content results in t s, images,
engine to a

What is a Search Engine?

The purpose of a search engl [ information from the huge
database of resources
important day to da [ the req red information W|thout knowing

* Infernet usage has been tremendously increased in

recent days Jgiiilaihe easY@R.Use sealph engines like Google, Bing and Yahoo!

Google Yandex

Oz

Bai&ﬁl‘é
earch Engines

Other Special search engines
Let us discuss all types of search engines in detail in the following sections.

1. Crawler Based Search Engines



https://img.webnots.com/2014/05/Search-Engines.png

All crawler based search engines use a crawler or bot or spider for crawling and
indexing new content to the search database. There are four basic steps, every
crawler based search engines follow before displaying any sites in the search
results.

Crawling

Indexing

Calculating Relevancy
Retrieving the Result

1.1. Crawling

web. The crawling frequency depends on the searc
days between crawls. This is the reason sometimes

1.2. Indexing

ss of identifying the words

he identified words are referred as
ified keywords. Sometimes when the
our page, your site may rank lower
to optimize your pages for search engine
asily understandable. Once the crawlers

Indexing is next step after cr
and expressions that be

on the search results.
crawlers to gg

Earch engine starts calculating the relevancy of each of the pages
ith the search string.

W7 various algorithms to calculate relevancy. Each of these algorithms has
differént relative weights for common factors like keyword density, links, or meta
tags. That is why different search engines give different search results pages for the
same search string. It is a known fact that all major search engines periodically
change their algorithms. If you want to keep your site at the top, you also need to



https://www.webnots.com/seo-for-crawlers/
https://www.webnots.com/seo-for-crawlers/
https://www.webnots.com/seo-for-crawlers/

adapt your pages to the latest changes. This is one reason to devote permanent
efforts to SEO, if you like to be at the top.

1.4. Retrieving Results

The last step in search engines’ activity is retrieving the results. BaXgaa
simply displaying them in the browser in an order. Search engines so
pages of search results in the order of most relevant to the least releva
Examples of Crawler Based Search Engines

Most of the popular search engines are crawler based sg
above technology to display search results. Exampl
engines:
Google
Bing
Yahoo!
Baidu
Yandex

Besides these popular search e other*crawler based search

Human powered I pen directory system depends on
human based activiti ABelow is how the indexing in human powered
directories Lfms

Is only the description that matters.
good content is more likely to be reviewed for free compared to a

directdries. Unfortunately, automated search engines like Google, wiped out all
those human powered directory style search engines out of the web.

3. Hybrid Search Engines



https://www.webnots.com/do-it-yourself-seo-tutorials/
https://www.webnots.com/basics-of-owning-a-website/
https://www.webnots.com/how-to-choose-right-keywords-for-your-articles/
https://www.webnots.com/how-google-search-engine-works/

Hybrid Search Engines use both crawler based and manual indexing for listing the
sites in search results. Most of the crawler based search engines like Google
basically uses crawlers as a primary mechanism and human powered directories as
secondary mechanism. For example, Google may take the description of a
webpage from human powered directories and show in the search results. As
human powered directories are disappearing, hybrid types are becorging more and
more crawler based search engines.
But still there are manual filtering of search result happens to remove
and spammy sites. When a site is belng |dent|f|ed for spamiy

again in the search results. In this manner though
processes, the control is manual to monitor and sh

4. Other Types of Search Engines

videos, news, products and |
used to search only news fro

| listings. For examp
ifferent newgpapers.

very sghall scale, at this point of time artificial or crawler based search engines acts
as a primary source of information with minimal human interventio

Definition - What does Search Engine Optimization (SEO) mean?



https://news.google.com/
http://www.dogpile.com/
http://swoogle.umbc.edu/

Search engine optimization (SEO) refers to methods used to increase traffic to a
website by increasing its search engine page rank.

SEO often involves improving the quality of the content, ensuring that it is rich in
relevant keywords and organizing it by using subheads, bullet points, and bold and
italic characters. SEO also ensures that the site’s HTML is optimized such that a
search engine can determine what is on the page and display it as a sgarch result in
relevant searches. These standards involve the use of metadata, incl aihe title
tag and meta description. Cross linking within the website is also imp s‘%

Top 10 Search Engines In The World

Which are the 10 best and most popular search engg
Google and Bing there are other search engines th
but still serve millions of search queries per day.
It may be a shocking surprise for many p ' gronly search

1. Google

No need for furt ch engine giant holds the first place in
66% from second in place Bing.

According : e report (January 2018) 74.52% of searches
7.98% by Bing.

obile/tablet search engine market share with

osoft’s attempt to challenge Google in the area of search, but despite
N{fosts they still did not manage to convince users that their search engine
can prgtiuce better results than Google.

3. Yahoo



https://www.google.com/
https://netmarketshare.com/search-engine-market-share.aspx
https://www.reliablesoft.net/how-long-does-it-take-to-rank-in-google/
https://www.bing.com/
https://www.yahoo.com/

Since October 2011 Yahoo search is powered by Bing. Yahoo is still the most
popular email provider and according to reports holds the fourth place in search.

4. Ask.com

Formerly known as Ask Jeeves, Ask.com receives approximately 0.05% of the
search share. ASK is based on a question/answer format where mqgguestions
are answered by other users or are in the form of polls.

It also has the general search functionality but the results returned Ia
compared to Google or even Bing and Yahoo.

5. AOL.com
According to netmarketshare the old time famous
search engines with a market share that is close to

huffingtonpost.com.

6. Baidu
Baidu was founded in 2000 a the most ular search engine in China.
It’s market share is increasingfbteadily and accordin Wikipedia, Baidu is

serving billion of search querf@s per month. It is curfently ranked at position 4, in
the Alexa Rankings.

7. Wolframalpha,
Wolframalpha is di
Computatiogg

at all tQe other search engines. They market it as a

enginds and with some proper funding duckduckgo can get a decent search
engine market share.

9. Internet Archive



http://searchengineland.com/july-search-share-google-at-all-time-high-bing-continues-slow-gains-130551
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archive.org is the internet archive search engine. You can use it to find out how a
web site looked since 1996. It is very useful tool if you want to trace the history
of a domain and examine how it has changed over the years.

10. Yandex.ru

According to Alexa, Yandex.ru is among the 30 most popular websites on the

Internet with a ranking position of 4 in Russian.

Yandex present themselves as a technology company that builds inte g%

products and services powered by machine learning. According to Wi @r
h 3 2

Yandex operates the largest search engine in Russia wit
share in that country.
As a final word, if you search “What is the best sea

MODULE-II
Types of Search Engine Op

Ifferent types and if you have an
ization services for search engine

BlachH t‘SEO Is a type of SEO services that try to trick the search engine and
manipyiate the ranking of the site. These are often are not complying with the rules
of the search engines. It uses keywords not related to have more traffic to the
website and others spam to get more popularity of the site. An advantage of this
method is that you can easily get at the top of the search engines, but can be risky,




because if they discovered the spam, the site will be banned from the list. This also
disappoints visitors due to lack of relevance of the keyword they are looking for in
the search engines.

|\:/ F
—

White Hat SEO is the opposite of black hat, since it is based on the
content and using keywords that are relevant to achieving the flrst ran
engmes This is known as an effectlve marketing method JL

the best strategy to boost web SEO search engine
the quality that makes this technique.

Grey Hat SEO is the combi
guestionable methods,
produce quick resul t methog, but is also risky.

ion of both black and white and may use

gb traffic goes to the websites that are produced by the
(Search Engine Result Pages). This whole science of
top SERPs is actually SEO. Hundreds of books are

SEO. The industry has really matured. But in the grand scheme of things, if you
were to plot SEO on a product life cycle chart you would see that the industry is
still in its” infancy.




Except that we’re poised for some serious growth.

Demand

1898

Intro
Customers lanovators

Competitors  Very Few

Proftability Uncertain

Risk Hgh

SEO - Introductio
Companies

SEO.

SEO Life Cycle Chart

2008

Early Growth  Late Growth Maturity |

Deckne
Eary Adopters Eary Majorky Late Majority Laggards
Some Several Many players Competition Few
competing kilks some off and Competitors
consohdation begng
High Declining
Decining Minumal
Lower Moderate Higher Highest

usabilfty, analytics and site architectural input in addition to on-page and off-page




SEO - Early Growth Stage - we’re still just at the beginning of it.
In the early growth stage, smart SEO companies are beginning to think
about building their brand and to increase market share.

Demand is increasing as more customers understand the benefits of “getting
found”. There is some competition at this stage but because the market is

broadening so much, competition is limited and there is still a huge gmount
of camaraderie within the industry.

Customer Implication
Demand has already started to increase but it is going to
to come from all types of business from very small cug
businesses.

Up until recently, the neighborhood dry cleaner di
country found their website because they deal withi
benefit from optimizing their website. N
localization, those local business will beéco
opportunities online

It is also likely that we'll see erprise clients. These clients
previously resisted SEO due
systems. As technology incre
more capability, we’rggfoy

d systems become less expensive for
replace their antiquated CMS’s with

Another change that product life cycle will bring is in our
B ecomes a bigger part of the mainstream

There fiave always been new competitors. But the face of our competition is going
to change greatly. Up until now competition has focused primarily on small start
ups and web design firms who decide to add a search component. Some stick
around but many are wiped out with the next major shift in the algorithm.



http://www.seomoz.org/
http://sphinn.com/

This phase of the SEO life cycle is going to attract better capitalized, stronger
competition from many sectors. These new entrants are attracted to SEO by the
potential for profits not by the fit with their offering.

We are already starting to see traditional media firms seek to protect their eroding
revenues by grabbing a slice of the online pie. But WalMart has shown us that
future competition could be anyone. And it will be.

No all new entrants are attracted by dollar signs. There are also compR Qs
feeling increased pressure to offer a more well rounded package. As theyntegh
of offline and online marketing services increases, custorngéFsSg@aputting\ffore

pressure on agencies to handle the full scope of their
online component.

One implication of increased demand c
the impact on supply. We 're starting to expe
talent

SEO talent is a scarce resourcfs. And this scared res@pfce is not yet being renewed
at a fast enough pace. Whilst @me colleges are starting to offer digital media /
internet marketing dipl grads know very little about what it takes to

Moreover, what the % i theory. It’s one thing to know that links
i iRly different thing to know how to effectively

sized SEQO's to large Agencies and Enterprise size companies in totally unrelated
industries then we can prepare for this by determining how we're going to
differentiate ourselves from the new entrants.




And if we know that there is going to be increased pressure on skilled resources
then we should be developing in house training programs now.

The future is now. And it's only just begun.

Integrating SEO/SEM within the Customer Lifecycle
In Analytics, Search Engine Optimization (SEO), Search MarketinggSEM

Every search marketer knows the value that lies within the analytical
Google and Bing. With these insights, marketers can twea
links to more effectively speak to targeted consumers.
have no direct impact on SEO performance, alignin
give way to a more influential and robust SEO pr
provided by Google and Bing’s advertising progra
classified into the customer’s SEO journe (Nsi an be
implemented to enhance brand visibilit
throughout the customer journey. R

"‘lIIIIIIIIIIHHHHHH%HIIIIIIIII|"'
‘"IIIIIHHHHHHHHHIIIII"'
Due
Diligence

Decision

e firs tW&Jcing a SEO/SEM integration roadmap to understand the
h

g at gl under each stage of the lifecycle:




High search volume, low
conversion

Stage Search Characteristics Example
Awareness ® Shorter key phrases ® Handbags
® (Core business, category ® Sweaters
terms ® The North Face
2

Consideration

2-3 keywords

1 identifier + root

Low search volume, better
conversion

Coach Handbags
Women's Sweaters
Steve Madden coupons

Intent

2 identifiers + root
Lower search volumes,
better conversion

Coach handbag store
Scottsdale

Steve Madden women’s
boots on sale

Due Diligence

Common for high ticket
items

keywords to understand
financial commitments

Kenmore elite dryer vs.
Whirlpool gold dryer
2012 Honda Civic resale
value

Decision

4 + keywords

4 identifiers + root
Can include “buy” or
“shop”

Exact specifications of
product search

Black North Face denali
free shipping

boot size 8

Within each of these stages s

ch behaviors vary, ar{j as customers move closer to
[ ingly targeted. Once you address each
keyword data to help make natural
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KEYWORD CONTENT ONPAGE
ANALYSIS WRITING VERIFICATION
@ REMOVE @ CREATE @suamr o)
ROBOTS.TXT SITEMAP GOOGLE
GOOGLE OFF PAGE CHECK
ANALYTICS SEO RANKING

&- marcodegroen.com

Keyword Analysis:

If ranking on the top of a sear@@ engine is like a ripe fruit then the keyword is

the seed of that fruit. Vi ry in the search tab of a search
engine and to find ' eywoy analysis. Don’t worry several tools

are available to ' the most famous one is “Google
Keyword Planner”.

importance in all the stages of a buyer’s journey
n as a customer. One of the main functions of any
ling. In case of Google, it is known as the crawler. That
each and every bit of the content

eb pages of any website and gives its ranking to any content

Verification:
This stage of a life cycle has many factors, most important of them are mentioned

here. You have to just read it and at this level don’t try to dig deep. Meta Title,




Meta Description, Meta Key Words, Headings, Content of Page, Internal Linking,
Content Formatting, Image Size, Image Naming

Convention, Image Alt-Tag, Videos, naming, Text to Code Ratio, Pop-Ups, Ads
Management, Bounce Rate, Page Load Speed, CTR.

Robot.txt:
The crawler of Google also known as “bot”, derived from a robot. A
you as an owner of your website will stop the search engine to crawl
The reason is simple as it is an early stage to expose your website to th
competitive world.

Create Site Map:
At this stage, you have to create a whole sitemap
the pages from “About Us” to your “Services”, “R
or any other.

Submit to web

Master (say Google):
This is the online master or re f your welW oogle webmaster. In
simple word register your welfite with Google and Nythe “bot” now crawl your
website.

Google Analytic:
| am writing Goog

Rankihg:
Finally, it’s time to check whether the fruit that your seed produced has riped or

not. Simply, you will check here the ranking of your site on the SERP. If you are
ranking on the 1st SERP then you will mainly focus on your off-page SEO efforts




and ranking, periodically. But, if you are not ranking among topper then revert
back to your keyword analysis and content stages.

ORGANIC & INORGANIC SEO

Organic SEO

It is a natural way of getting top ranking in SERP (search engine re age)
without paying any amount to search engines for the placement. This
preferable and trustworthy method of securing high rank on SERP.

Benefits of Organic Search Engine Optimization:
Usually normal user’s clicks more on organically ogiff
Results are long lasting on search engine result p
Organic results are more trustworthy than inorgani
Organic service is cheaper than inorganic services.
Ways to Get Organic/Natural Results:

are following the same techn
organic SEO.

Inorganic SEO

nner ads, classifieds etc. This service is very

Click, CPA
[ ediate results, they can go for inorganic

ic Search Engine Optimization:
ite gains more visibility. More traffic in sort time
SEOQ, inorganic SEO gets more effective result in very short

technique is quite risky; as its cost will be count as per clicks,
ust remain alert from competitors, they might click on your site
rily to force you pay more. There is a solution to block those users, but
for thdt you must be aware that they clicked you unnecessarily.

If you don’t have enough money to spend, it’s better to follow organic SEO
technique which is far better than inorganic SEO.




Digital marketing process

1. Visibility
How do you make your target market know that you exist? Perhaps by advertising
on TV, Radio, newspapers, web and so on. So in a way you do it by getting
yourself visible. What so ever be the mode. Isn’t that?

In digital marketing visibility is to get you visible on web, a place w
potential customer can gather information about you.
How to get visibility?

You can get visibility in form of a website, blog, posting
and online channels, displaying banner ads on targeted
Facebook fan Page, by starting a group on Linked |
tube and so on.

2. Bringing targeted traffic
Once you have the visibility, you do so
your potential buyers and bring them on yo e X i st of two steps,
which are:

Step 1:

Reaching out to people who
you are an advertising
somebody who nee ution in [@elhi and he searches for it on web

. your company shows up with all

raing leads you must engage your customers, you must make them do
es on your website. Not everyone who visits your website has a
ention. So serve the purpose for which they have visited your site, it
could e anything, they might have embarked upon your website just like that
while browsing the website so do some activity to engage them.

Let that person do something on your website and this is what we call engagement.




4.Lead Generation

Once you engage people, you generate leads. It can be micro or macro leads. Now,
what is micro and macro leads.

Micro Leads

Micro leads are those lead which although have been filled up by people however
they are not interested in buying your product at that point of time. For example, a

for your blog or newsletter and you got some information, you got SON* Qi
going on your website by your target customer however they are, at thl
time, not interested in your product or services or rather ng l\/ t0 buyRT
Macro Leads

Macro leads are those leads in which the person is

have filled up an important lead. For example inbg

m.

them into sales.
5.Measurement

reach but that you can
every single penny
single penny spe

your pOtential customers aware of you to bringing them to your website, engaging
them, converting them into leads, converting leads into sales, measuring the
performance of marketing campaigns and finally retaining the customers.




MODULE-III
Google Adwords

AdWords (Google AdWords) is an advertising service by Google for businesses
wanting to display ads on Google and its advertising network. The AdWords
program enables businesses to set a budget for advertising and only pay when
people click the ads. The ad service is largely focused on keywords.

are available.
The two main keyword match options ing
keyword is searched for.

Negative Match: This optio
phrase you specify is se

(the maximum cost-per-click). A higher CPC bid can allow
igher position on the page.
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UNIT-IV

What is email?

The term “email” stands for “electronic mail”’. The electronic mail is introduced first in the
1960s, however it became available in the current structure in the 1970s. Let us take a look
at how email actually works.

How To Measure Email Marketing success

email campaigns.
Your task is to find those metrics that suit b
and to keep an eye on them.

In this post we list the most importan

help you measure the success of your ema campaigns.

1. Deliverabijity

Deliverability i
emails, there is no ey toud read them. Maintaining high deliverability
rate is the g \

It’s gobd to keep track on how your subscribers react to different content
you email or A/B test your subject lines to figure out what type of subject
lines attract them most. Open rates depend on various factors, like the size



https://mailbakery.com/blog/20-tips-avoid-spam-filters-increase-email-deliverability/
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of your subscriber list or the way you collect your subscribers. Generally it is
considered that the average open rate is 20-40%.

3. Click-through Rates

The click-through rates (CTRs) measure better the value of your email
campaigns than the open rates. Usually displayed as a perce e from the
total email opens, the CTR measures what percentage of
clicked on the links in your email.

CTR is very important because you can instantly see g
of people who are really interested in what you
more for you and your products. CTR is also very
A/B testing campaign for your calls to action.
and offers your clients click on, you’ll get a
preferences.

One thing that helps improving CTR isgmail pe
sound like it is written for the perso

4. Conversion

your email mar
your website a
many people actually reached the end of
pl, to your website, to a sign up form or a

easuring this is called bounce rate. Internet service providers
r the bounce rates closely, because they play major role in
determining sender’s credibility.

There are two types of bounces - soft bounces and hard bounces.




When your client’s inbox is full and your message can’t reach it, this is a
soft bounce. Some servers will try to deliver the message again at a later
point, but you may resend the campaign to the bounced emails too.

When you try to send an email to an email address that is closed or doesn’t
exist and your email message bounces back, this is a hard bounce. You
should not keep addresses with hard bounces on your list, because this will
affect your sender credibility.
A bounce rate of less then 3% is considered harmful, but don
and make sure to clear your list after each email campaign.

on this

6. Unsubscribe Rate

means that you have to work a bit
unsubscribe rates low, you should email

subscribers just’Tig an email as spam, than to open the
link.

abuse report is not only a metric on your
oard. It is an actual spam complaint that

al of your email marketing is to generate direct sales and not just to
stay in touch with your clients, it is very important that you keep track of
your email marketing ROIl. For e-commerce businesses the revenue will be
the most important measure of success. Use Google Analytics tools to
measure the revenue coming from your email marketing campaigns.




Here are the top 10 email marketing challenges you may face with tips on how you can
overcome them.

Every marketer wants access to as much data as they can possibly get in djder ig
create the best marketing message that will draw more custogg

Acquire Useful Data-Integration Tools.

Having the right can allow
results data from your email marketigg, blog pos ent efforts, and
more.

These tools give you a clear, uglerstandable report to lse your future marketing
decisions on.

Experiment With Se

Compiling all of your m g databgses allows you to identify different consumer
segments s ou ca t that specifically speaks to them.
Creating® W d each of your customer segments can help you



https://www.bluleadz.com/blog/best-ipaas-vendors
https://www.bluleadz.com/blog/how-to-build-a-buyer-persona-that-will-attract-the-right-visitors-to-your-website

The issue of deliverability is a matter of acquiring and maintaining accurate information
for contacts.

Basically, your deliverability rate is the ratio of the emails you have sent versus how
many messages that actually make it into the inboxes of your intended recipients. While
one might assume that any email that is sent will make it into the recipie '
every message that is sent will make it into an inbox.

« Hard bounces: These result from a more
email in question not existing.

Bounces are a problem for two reasons. O

Sstomer is not intentionally giving your company the wrong data, but just
it in their 26+ character long email address.

Give Cghntacts the Ability to Update Their Information.

From time to time, a customer might have to change their email address. Either they
lose access to an old work email, or they just need to switch addresses to reduce the
amount of spam they are getting.




Whatever the case, if you make it easy for them to keep their contact info up to date,
they are much more likely to self-report an address change.

Also, consider asking them to self-report their preferences for email communication,
such as the frequency and content of their emails. This allows you to give them content
that is more meaningful to them as frequently as they want.

Another benefit is that this can help with the next challenge.

the list of top 10 email marketing challenges.

While pruning inactive subscribers to lower your und
thing, it is also important to add and retain as many a
order to make sure your marketing is reaching enough

To this end, many marketers go to the extfe nd using those to
send unsolicited messages (also called "spam" 0 r%/ have no interest in

This is a problematic practice iously self-destructive one at
the worst of times. Even if the
these random people wil i any's marketing message, causing

) 4 that answers the concerns of your key buyer personas,
. @ . . . . .

thmlps and advice for common issues in your industry, meaningful product

s, or even special offers that they cannot get elsewhere.

If the
ignored.

stomer does not have a reason to open your emails, then your emails will be



https://www.bluleadz.com/blog/dont-buy-email-lists
https://www.bluleadz.com/blog/how-to-create-a-newsletter
https://www.bluleadz.com/blog/20-value-proposition-examples-what-you-can-learn-from-them

Align Email Content With Your Buyer Personas.

Create emails that give customers a message that addresses their

Segmenting your email lists based on the information you have about them, such as
where they are in the sales funnel and what their interests are, can help you create a
targeted message that appeals to them.

Test, Optimize, and Repeat.

Optimizing content to earn subscribers is an ongoing process

how many website visits they g@erate, and hoyv many sales occur as a result, you'll
never know just how woggile r email marketing efforts are.

which improves your close rate for deals.



https://www.bluleadz.com/blog/ways-to-find-customers-pain-points

Many marketers think that personalization isn't needed for the emails sent to their
customers' inboxes. They send brand appropriate generic emails to everyone on their
send list, which causes them to miss out on creating a real relationship between them
and their target audience.

want to be spammed by your emails.

Consumers like to know what to expect by choosing t
Check your subscription process to see if people ca
you and how often they will receive it.

Also, try to change your email marketing m
helpful friend who just wants to help out. Thi ven if they do sign
up to get emails from you three times a day.

your subject line, previe . If the subject line and preview text
isn't interesting or rel ey aren't going to open your email.

To fix this, test out di t liges and preview text. Send half of your email list
one emalil Witﬂﬁ e. Send the other half an email with a creative
CasinlD | €8 ny open rates you get from each portion, and

en't getting enough clicks. This means the emails aren't
goals because your audience isn't actually going to your

ot them to open the email, but now you must tackle the challenge of
them to check out your products or services.

The best way to do this is to assess your call to action (CTA) buttons. Do you have too
many CTAs? Are your CTAs easy to spot? Does clicking your logo in the email take
people to your homepage?



https://www.bluleadz.com/blog/how-to-craft-the-perfect-email-subject-lines

Make sure you let your audience know what they should do with this email. You must
guide them, rather than letting them guide themselves to your website.

Most people access email messages from their mobile devices. This means for your
email marketing to be successful, you must optimize your emails for moQile devices.

Your audience should be able to see every image in the email with proper
formatting and functioning links.

1. Mailchimp

Mailchimp is a popular email marketing tool that

find free mobile-responsive email templates that work

of devices.

your iness needs. This provides a lot of flexibility while designing your email
campaigns as you can select a predesigned template for different types of emails and
modify it. It helps save time while also helping you create engaging emails.



https://mailchimp.com/features/email-templates/
https://www.campaignmonitor.com/email-templates/responsive/

3. ZOHO Campaigns

ZOHO Campaigns also provides a wide selection of free email templates for any

business. They categorise their templates by occasions like holidays or birthday.
They also have a separate category call “business” where you can find different types

lates for

of email templates for your business. This category itself has 25+ ema
different kinds of business emails. You can choose the layout that fits b
message and then customise it according to your needs.

4. SendGrid

. Given th&

bo

start from scratch.

their “marketing campaign” ide range of 40+ template

designs, you don’t really need

ree email and newsletter templates that
templates are available for different kinds of

6. Email Octopus



https://www.zoho.com/campaigns/template-gallery.html
https://sendgrid.com/solutions/email-marketing-templates/
https://www.cakemail.com/templates/
https://templates.emailoctopus.com/

This is a lesser-known source that also has a good selection of free email
templates. Their template designs are mobile-responsive and look just as good on
mobile devices as they do on laptops.

While they do not boast a large selection of templates, their designs are minimal and
can be used by anyone. Their 11 unique email templates are enouggto meet your

basic email design needs and get you started. However, unlike some
listed here, there aren’t dozens of options by category. So, e1

or you don’t, there’s not much to choose from.

7. Stripo

If you prefer to look at multiple design options and

customisation, then this is the source for [ Ylemplate designs

this is probably the biggest in terms of
d, after you look at their selection, chances are,

ersonal emails. They use different colour schemes, layouts, and designs to make
engagip¥ email templates that are ready-to-use. You can scroll through their selection
and see which layout will work best for your email. You can also customise these

designs and make these comply with your brand aesthetics.



https://stripo.email/templates/
https://www.activecampaign.com/templates/
https://influencermarketinghub.com/free-email-marketing-tools/

0. BEE Free

Still looking for more great email marketing templates? BEE Free is a great source for

finding unique and vibrant email templates suited for all occasions, both for personal
and business use. They have a selection of 200+ designs that you can choose from,
beir email

depending on the type of email that you want to send. They also categd
templates by industry and type of email, so it is easier for you to find @l
you can use as-is, without modification.

And, given their selection of templates, there will hard
out any other sources. This is not a popular email [ 3, not many
people know about it. It is kind of a hidden gem. An

10. Colorlib

recently launched a free email marketing tool that can support a lot of a small
business’ transactional email needs.



https://beefree.io/templates/
https://colorlib.com/wp/responsive-html-email-templates/
https://www.hubspot.com/products/marketing/email

Whether you need to send kickback emails from lead offers, thank you emails
after purchase, or just promote current campaigns, HubSpot Email Marketing's
free version can do that. One of the best parts of HubSpot's free email tool is
its ease of use. The tool features a handy drag-and-drop visual editor, and it
also comes equipped with ready-made templates to get you up and running
immediately.

performance.

2. Sender

ing newsletters without
and customize it with

is a marketing communication platform that features both email
mark®&gpg tools and additional functions such as customer relationship
manadement and landing page creation. With over 70 design templates,
Sendinblue’s email design functions make it easy to create a great-looking
email. Plus, all of these templates are responsive, and you can preview your



https://www.hubspot.com/products/crm
https://www.sender.net/
https://www.sendinblue.com/

results to can ensure your design looks the way you want on any screen
format.

After you design your email, you can use features like A/B testing and
segmented recipient lists to take the manual effort and guesswork out of
optimizing your campaigns and targeting your ideal audiences.

4. Omnisend

email marketing messages.
features like the Product Pi
to include in your emag Yo

at you can easily customize using a drag-and-
then set up these customized emails to be automatically

subscriber rating feature is an excellent way to identify your most
ubscribers. It lets you analyze the open and click rates as well as the
read dnd unread rate of each subscriber. You can even set replaceable text
fields to personalize your emails by name, gender, date of birth, age and job
role.



https://www.omnisend.com/
https://sproutsocial.com/insights/guides/small-business-marketing-101/#small-business-marketing-with-email
https://sproutsocial.com/insights/guides/small-business-marketing-101/#small-business-marketing-with-email
https://sendpulse.com/

6. Benchmark Email

Benchmark Email is a great option for an email marketing tool to design
responsive emails that look great no matter which device they're viewed on. If
you need to add images to your email, you can even edit the image right on
the platform. The email editor lets you add effects, stickeNggand text to
effectively send across your message.

your email design as you're editing it, whi
creation process.

7. Mailchimp

Mailchimp is a leader in email
Their free plan provides yo
creation and scheduling.
smart recommendatig e, which pYovides you with valuable audience

8u've probably heard of.
ing features such as email

Designing emails or\giag is easy using the Content Manager, where
you can files for easy access. Mailchimp lets you
automg

with a rich text editor and a built-in photo editor to create stunning emails.



https://www.benchmarkemail.com/
https://mailchimp.com/
https://www.mailerlite.com/

You can create responsive landing pages to match the emails that you send,
which will improve your chances of driving conversions. You can run split tests
on different variations of your email to see what works best to drive clicks and
conversions. MailerLite also provides you with a comprehensive campaign
report that contains important stats like click rate, unsubscribe rate, open rate
and more.

9. Mailjet

personalized and relevant emgj Yient ®is helps you get much
better results out of your egffail marketing campPgigins. You can also integrate
the platform into your CRI@ and easily manage” your mailing list through a
single dashboard.

eting tool that lets you automate
e. You can design behavioral email

marketing tools that won't include its logo in your emails.

11. EmailOctopus



https://www.mailjet.com/
https://moosend.com/
https://emailoctopus.com/

EmailOctopus is a simple email marketing tool that runs on the Amazon SES
infrastructure. While the free plan doesn't offer as many features as some of
the other free email marketing tools on this list, it does allow a lot more emails
per month than most of them.

You can send out unlimited emails from as many email addresseg as you like.
This makes it the perfect solution for a small agency or entrepre
representing other brands. It also integrates with third-party apps
MailOptin, WordPress and Zapier so you can seamlessl|
data between different tools.

Bottom line

needs, you'll find that
ugh to fit your budget.

Which email marketingtool|S@ave you useyl before and which ones would you
recommend? Let usgMow in

Il marketing campaign that a company sends at a
tly after creating. Scheduled emails play a significant

led Delivery

After creating the email, you will have two options to send your campaign. You

can either select Immediate Delivery or choose a Send Later option.



https://sendpulse.com/support/glossary/email-marketing-strategy

For scheduling, MailGet gives you following options —
« Date: Set up an email to send at a specific date.

« Time: Set up an email to send at a specific time.

Handy Calendar Picker

Easily navigate and pick dates using handy calendar picker that tell

when to send your message.
Schedule Email Campaign Without Pain

Just create a campaign as you normally do and ¢

Later button.

Schedule your email campai out pain iN%gw miMYtes and makes your

email sending task easier

Date Based Sched

Choose to schedu ased on different dates —

atfon for business

Lead generation is the process of attracting and converting strangers and
prospects into someone who has indicated interest in your company's product
or service. Some examples of lead generators are job applications, blog
posts, coupons, live events, and online content.




These lead generators are just a few examples of lead generation strategies

you can use to attract potential customers and guide them towards your
offers.

As you can see in the diagram below, generating leads is a fundamental point
in an individual's journey to becoming a delighted customer.

ATTRACT CONVERT CLOSE DELIGHT y
\
» ~.. l
Blog Forms CRM Survoys
Keywords Calis-to-Action Emall Smart Content
Soclal Publishing Landing Pages Workflows Soclal Mentitoring

Lead Generation Proces

1 landing page, which is a web page that is designed
exchange for an offer.

dn the landing page, your visitor fills out a form in exchange for the offer.
(Forms are typically hosted on landing pages, although they can technically be




embedded anywhere on your site.) Voila! You have a new lead. That is, as long as
you’re following lead-capture form best practices.

UNIT-V

What is mobile marketing?

. keting is an
it comes MYuild™y out any short-term or
email, to pay-pewglick (PPC), search engine
arketing, and soci edia marketing, there is a
ach every part of your audience where they are

optimization (SEQO), conten
mobile marketing chanpel t

cohesive experie t—and that can be a real challenge
as you work to
platforms.

pt 2018 show that the mobile-only audience will grow to
9%) by 2022, and Adweek estimates that 79% of

have their phones on or near them all but two hours a day.
re more mobile devices in the world (8.7 billion) than people

» due largely in part to our voracious appetite for new technology.
analysts have found that in the United States, 71.5% of citizens
over the age of 13 have a smartphone, and 66.5% have smartphones globally
(WorldoMeters U.N. data, GSMA Intelligence). To harness the growing power
of mobile marketing, you must focus on creating a seamless experience that
your audience expects.



https://blog.hubspot.com/blog/tabid/6307/bid/28472/the-5-critical-components-of-fantastic-lead-capture-forms.aspx

"For me, the future of mobile marketing lies in connecting the dots between
online and offline media. Mobile is such a powerful tool when used in
conjunction with other, more traditional, media and should be seen as the glue
that binds everything together.”

Components of mobile marketing

Mobile marketing goes far beyond text messaging and mobile ap
a cohesive marketing experience, you must consider responsive
across the board.

without side-to-side scrolling or zooming, j
mobile-specific errors. The most importa

it's important to use t
techniques to get you
the cardinal rule

-through goes to a landing page that isn’'t optimized
isitor will likely become frustrated and click away.

cugtomers. Explore the different types of apps—productivity,

erce, retained engagement, and mixed-use—and whether or not a

bile app is the right move to support your acquisition, engagement,

conversion business goals.

« Mobile-friendly MarTech. Twenty percent of mobile apps are only used
once. With most consumers having 50 to 100 apps on their phones,
how can you ensure that your company's mobile app stands out from




the competition? Mobile app developers face many unique marketing
challenges, including the need to drive ongoing app downloads, installs,
and usability improvements. Companies with mobile apps that have
used marketing automation can better drive app downloads, user
retention, engagement, and monetization.

Return on investment (ROI) of a su
mobile marketing program

With buyers using mobile more and more frequently j#
purchases, a proper mobile marketing strategy cag
revenue.

« Mobile marketing reaches buyers that
products. More and more, mobil :
research shows that compariso ave increased
by 80% in the last two years.

ple terms, is the process of helping potential
company. This frequently happens before the customer is

1zes many forms of pull marketing—content marketing, blogs,
ch engine optimization (SEO), social media, and more—to create
areness and attract new business. Whereas outbound marketing
seeks@ut customers, inbound marketing focuses on visibility, so potential
buyers come to you. Instead of “renting attention,” companies employing
inbound marketing focus on new methods geared toward building awareness,
developing relationships, and generating leads.




These methods make you attractive to customers because they don’t make
people feel like they’'re being sold to. The content provided by inbound

marketing is educational, entertaining, and welcomed by consumers. When
done correctly, inbound marketing can return dramatically better results than
traditional marketing that disrupts prospects rather than giving them an open
invitation to engage. When consumers find your company this way, it has a
stronger influence on their future marketing decisions and their '
toward your business in general. The best part? Inbound marketi
of entirely organic leads, so it relies on brains rather than budget.

marketing can do wonders for social media sh
search engine optimization efforts. A robust inb
allows customers to engage with your brand at a DWS you to
arketing. As

the creation of data continues to increase | . we create 2.6

any place. Detail specs, prl
pocket, not to mentiog

Whencomes to implementing a long-term strategy, inbound marketing is an
investment that will help you increase brand awareness, preference, and
ultimately, revenue.




o Problem: I need to increase my brand awareness. Up to 93% of
buying cycles start with an online search. If your company appears at
the top of search results, or is active on a searcher’s social network, you
can organically increase your brand awareness. To do that, you must
make sure you have the right content and messaging in place to show
up in these key inbound channels.

o Problem: | want to improve my brand preference. By ey

more adept at creating and curating conte
organic leads.

« Problem: I'm not sure | have #TSg @i #0 inbound
marketing. Like many things, the m&e™ intophbound efforts, the
more you’ll get out of it. By, if you have strategy in place that
outlines key themes, cgffert ' '
avoid wasted efforts.

Content Marketin% )

Content marketing is a marketing technique of creating and distributing valuable,
relevant and consistent content to attract and acquire a clearly defined audience — with
the objective of driving profitable customer action.

y 4

Why Content Marketing?

Perhaps more important than understand what content marketing is, is
understanding why content marketing is important to your business. First we
need to understand the four steps of the buying cycle:

./

1. Awareness. Prior to awareness a customer may have a need, but
they are not aware there is a solution.

2. Research. Once a customer is aware there is a solution, they will
perform research to educate themselves. For example, a car buyer
will try to find out what different types of cars exist, and which
one will fit their needs.




3. Consideration. At this point the customer starts comparing
different products from different vendors to make sure they’re
getting a high quality product at a fair price.

4. Buy. Finally, the customer makes their decision and moves
forward with the transaction.

Traditional advertising and marketing is great when it comes to the second

two steps. Content marketing taps into the first two stages of the buying

process by raising awareness of solutions and educating consumers about a
product they may have never considered before. v

N

arketing

Benefits of conten

There are nearly infinite benefits to emplo co

Some of th{ost prominent begefits include:
&ersons

strategy. In fact, we detaigEEns




Faster sales.

0

Reduced marketing and sales overhea

4

Low barrier tognarkefe

O
Stron@}nd qualification.
@ easurable, actionable results.

%)




More traffic.

[ a]

utation management.

2

Email list building.




ECOMMERCE MARKETING

£l

Ecommerce marketing is the practice of driving top-of-funne

go about it.

From focusing on organic traffic and SEO
Google ads to drive targeted traffic, you ca
strategies with non-paid strategies @ll in an e}o
mix converts the most people.

eting tactics and
r strategy in order to

EO — Increasing organic searches is always a good idea for e-stores, as it can

ve relevance and popularity up at once.

Email Marketing — This is a great way to reach out to current customers,
sending them offers and promotions to keep them interested and loyal.

« PPC-This is a viable option. You can pay other websites to advertise on their
site, and they will get paid each time a customer clicks on your link.




« Display Advertising — It is a great option for busy sites. You can create images
and links that will end up in a clear view of the buyer, providing them with
visual stimuli that encourage them to check you out.

Top Ecommerce Companies

To better understand what differentiates an ecommerce company from

store today has the most significant revenue in

humble.

« Jingdong — This online store is 0 considered to be
the first of three major Chinese compan the renowned
company — Alibaba, Jingdon of a billion registered
users till 2018. The com
trading six years later. es with its high tech delivery
system which comprise nd a fleet of drones.

« Alibaba Group in a, having been rejected from more
than 30 job p [ ed producing websites for businesses

with his wi el ' expanded exponentially, and in the year
lished, the world’s largest retailer of present-

Ique feature is the online auction feature, besides a
ow shopping option.

frd payments.

panhia Digital — It is a Brazilian based online retail firm. B2W
Panhia Digital owns a market share of 50%. It was incepted in 2006 and is
aghly competitive as it holds numerous online ecommerce websites.

alando — It is the first European company and is having its headquarters in
Berlin. It comprises of the online stores that sell fashion items, such as apparel
and shoes.




« Groupon — American e-commerce marketplace started in Chicago in 2008,
reshaped the idea of group discount in online shopping. It connects its
subscribers to local businesses in one of 500 cities worldwide.

Any retail or wholesale business would be interested in pursuing ecommerce
marketing as a prime tactic for their niche audience. This type of strategy also
encourages Internet competitiveness and a more global reach.

Ecommerce Tools:

Some ecommerce tools can be helpful to the business people
evolving marketing strategies. Few of them are listed as b

« EWCart

o Jazva

« Shipedge

« Shopaccino

« Ecom365cloud

« Shopify

« 3D Cart and many others.

AFFILIATE MARKETING

Ic that lets a product owner increase
he same audience—“affiliates”—to earn a

their recommendation. Done well, this performance-based
can become an important part of your business by netting you a
jpcome.

How does affiliate marketing work?



https://www.goodfirms.co/ecommerce-software/

To participate in an affiliate marketing program, you’ll need to take these five
simple steps:

Find and join an affiliate program

Choose which offers to promote

Obtain a unique affiliate link for each offer
Share those links on your blog, social media platforms, or website
Collect a commission anytime someone uses your links to make a

a bk b E

arrangements, you can earn as much as 50%,
or event. There are also affiliate marketing pro
per sale instead of a percentage.

sk. Since there’s no cost to join affiliate programs,
oney with an established affiliate product or service

you’ll have to invest time creating traffic sources, your affiliate
ntinue to deliver a steady paycheck.

successful affiliate marketing offers the potential to significantly scale
your earnings without hiring extra help. You can introduce new products to
your current audience and build campaigns for additional products while your
existing work continues to generate revenue in the background.



https://www.shopify.com/blog/how-to-start-a-blog
https://www.monsterinsights.com/affiliate-marketing/

Before you get too excited, know that great affiliate marketing is built on trust.
While seemingly there are an endless number of products or services to
promote, it's best to only highlight those you personally use or would
recommend. Even when a product interests you or fits within an existing
hobby, becoming a great marketer for that product takes a lot of work.

How to find affiliate programs

An easy way to find affiliate programs is to visit \
platform. Browse your niche to find top performi i . Here are
some of the most popular:

. AffiliateNetwork
« AvantLink

« CJ by Conversant
. ClickBank

« FlexOffers

« LinkConnector

RevenueWire

cOme across and see if they offer an affiliate marketing program.
[, they might be happy to set up an arrangement with you, such as
ou a special coupon code to share with your followers. The best
deals Often are found when you're the first to inquire and have a relevant
distribution channel, such as approaching the seller of a new fitness product if
you’re a health and wellness blogger.



https://www.shopify.com/blog/make-money-from-your-hobbies
https://www.shopify.com/blog/make-money-from-your-hobbies
http://www.affiliatefuture.com/
http://www.avantlink.com/
http://www.cj.com/
http://www.clickbank.com/
http://www.flexoffers.com/
http://www.linkconnector.com/
http://www.revenuewire.com/
http://www.shareasale.com/
https://affiliate-program.amazon.com/
https://www.shopify.in/affiliates

Youtube has massive traffic and viewers, with over 1,325,000,000 people
using Youtube. There are currently 300 hours of video uploaded to
YouTube every minute of every day — 5 hours of video content every

second! Which only validates the fact that video marketing is a growing

trend — the numbers say it all.

The Best Marketing Practices on Youtube

Channels vs. Pages

It’s important that you reset the way you look at YouTuj
YouTube pages as you begin to think about YouTubg

os relevant to the theme of your
r growing azaleas, you should create

plastered all over YouTube. Well, here’s the good news — you don’t have to
become a YouTube celebrity. In fact, it might actually be better if you don’t appear

in your YouTube videos.




But before you even begin the creation process, you have a very important decision
to make: What purpose should your video serve?

Here’s a list of goals you might want your video to achieve:
To build your website’s readership — Your video is a great opportunity to

encourage viewers to check out your “real” website. This move can
an opt-in or even a sale down the road.

once they’ve opted in.

In addition, it’s really important that you track all
YouTube — because they’re educated about your pr
worth roughly 10 times the value of an u

CALL-TO-ACTIONg and provigle a link that goes directly to an order
form. We’re actu

ewers exactly what’s inside the packaging. Then,
liate link to that product on Amazon or elsewhere.

viewews how to use a complicated product, and then sending those educated leads
to their affiliate link.




Video Sequence

Timing is everything, and sequencing is the key to making sure your timing is
perfect. While we’re on the subject of timing, the ideal length of your YouTube
video is right around 3 minutes.

If yours is an in-depth training video, you may have to go consideraQly longer.
Still, we recommend that you keep it under 10 minutes if at all possi

Here’s a 7-step sequence you can use in your video marketing strategy:

information you promised in
concepts.

you’ ebook’s latest overhaul.
Recap wit I 9 back to our old marketing proverb, this is the
part whadf : ou told them. You may say something like,

acebook Timeline is and how it works.”

ommendation, encouragement, or even a warning; you just
part some form of helpful advice.

ALL of your videos should have a CTA that asks viewers to become a reader,
subscribe to your list, or buy something. It’s amazing to see how many YouTube
marketers miss out on this step completely!




Drag at the end — Once you’ve delivered the CTA, leave a little dead time for
emphasis, maybe a minute or two. It may just be silence with an arrow pointing
down to the link you’re promoting.

You don’t want the video to simply end, because Google will immediate suggest
other videos inside the player — and your link will disappear.

YouTube is the New Twitter

And finally, this is one very important YouTube conceg
YouTube is no longer just a video search site — it has a
tier social networking site as well.

e a top-

®




